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INTRODUCTION 
 
Welcome to ACAAIôs Nationwide Asthma Screening Program, an important public service 
campaign to help people across the country breathe easier. The program identifies 
suspected asthma, nasal allergy and EIB sufferers and refers them to allergists for 
diagnosis and treatment. Nearly 135,000 adults and children have been screened. 
 
By conducting an asthma screening program in your community, you play an important part 
in the Collegeôs nationwide effort to raise awareness about asthma, allergies and EIB and 
the role allergists play in treatment of these diseases. The campaign is supported by Teva 
Respiratory.  
 
This manual provides step-by-step guidance on how to plan, organize and publicize your 
screening program. The manualôs sections are: 

 I. Partnerships 
 II. Patient Support Groups 
 III. Planning and Organizing 
 IV. Publicity 
 V. Screening Program Materials 
 VI. Exercise-Induced Bronchoconstriction (EIB) 
 VII. Innovative Program Sites 
 VIII. Hispanic Communities/Cultural and Ethnic Groups 
 IX. Protocol and Guidelines 

Each section has detailed instructions for coordinating your screening program. Suggested 
timelines and sample materials, such as news releases, mayoral proclamations and letters 
to community organizations, are provided. Throughout the manual you will find Questions 
and Answers based on experiences of previous screening program coordinators. 
 
The Asthma and Allergy Foundation of America (AAFA) and Allergy & Asthma Network 
(AAN) have local members in your community who should be eager to help you with your 
screening program.  
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I. PARTNERSHIPS 
 
 
A screening program enables you to raise local awareness about asthma, allergies and 
allergists as a medical specialty that treats these conditions. It also can help build 
partnerships with others in your community who are concerned about asthma and 
allergies. These partners can help with planning, publicity and staffing on the day of the 
screening. 
 
Partnerships can be formed with: 
 

¶ Other allergists and physicians 
 

¶ Allied health professionals such as physician assistants, nurse practitioners, school 
nurses, respiratory therapists and pharmacists 

 

¶ Patient support groups, such as the Allergy & Asthma Network (AAN) and the 
Asthma and Allergy Foundation of America (AAFA) (see PATIENT SUPPORT 
GROUPS ï Section II) 
 

¶ Teva Respiratory sales representatives 
 
This first section provides recommendations for recruiting allergists, other physicians 
and allied health professionals. Sample letters of invitation are provided. 
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RECRUITING VOLUNTEERS FOR THE SCREENING PROGRAM 
 
You will need to recruit allergists and others to help plan, publicize and conduct your 
screening program. 
 
Allergists. Using the College Membership Directory or allergist locator on the ACAAI 
website at acaai.org, call allergists in your community and surrounding area to invite 
them to participate. Allergists can:  
 

¶ Help plan the event as committee members. 
 

¶ Conduct screenings on the day of your program. 
 

¶ Be included on a referral list that will be distributed to screening program 
participants. 

 
Donôt hesitate to invite other asthma specialists, allergists who arenôt members of the 
College, and other physicians to join in this public service effort. 
 
Allied Health Professionals. Physician assistants, nurse practitioners, respiratory 
therapists, school nurses and pharmacists may help with your screening program by 
distributing promotional fliers, publicizing the event in their newsletters or even helping 
to staff the event itself.  
 
If you have active organizations of these groups in your community, contact a 
representative to invite their participation in the program. 
 
Teva Respiratory Sales Representatives. ACAAIôs Nationwide Asthma Screening 
Program is supported by Teva Respiratory. Teva sales representatives can be included 
in your team of volunteers to help organize and conduct a screening program, including 
assisting the day of your screening with registration, greeting participants and 
distributing health education materials. Call your representative if you would like 
assistance. However, Teva representatives are not responsible for coordinating local 
screenings and should not be asked to do so. Only a College member allergist is 
eligible to be screening program coordinator and that doctor must attend the screening. 
As part of the partnership with Teva Respiratory, your Teva sales representative may 
contact you about having a booth at the screening site to distribute additional 
information. You and your representative can coordinate this added benefit. Your Teva 
sales representative will also have a screening program banner to deliver to your office 
or the day of the event. Ask them about the banner. 
 
Suggested cover letters for contacting allergists, other physicians and allied health 
professionals follow.

http://www.acaai.org/
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SAMPLE LETTER TO INVITE LOCAL ALLERGISTS AND OTHER PHYSICIANS TO 
PARTICIPATE IN A SCREENING PROGRAM 
 
 

 
 
Dear (Doctor's name): 
 
The American College of Allergy, Asthma and Immunology invites you to help people 
stop wheezing and sneezing by participating in the Nationwide Asthma Screening 
Program on (date) at (location) from (time) to (time). The program, supported by Teva 
Respiratory, is part of an important public service campaign to promote early detection 
and effective treatment of asthma and nasal allergies. More than 135,000 adults and 
children have been screened with more than half referred for a diagnosis since the 
program launched.  
 
During the screenings, participants will take a health assessment survey and a lung 
function test (usually spirometry), and receive information on whether they should seek 
an appointment with an allergist for a diagnosis. People previously diagnosed with 
asthma or allergies will be able to assess whether their disease is under control.  
 
A special effort also is being made to reach those who might have exercise-induced 
bronchoconstriction (EIB) but do not know it. 
 
We are seeking the assistance of local allergists and other physicians to help conduct 
the screening and to be on site to help with health assessments. Your role will be to 
review the results of a 22-question self-administered test, interpret spirometer test 
results, discuss them with the individuals being screened and advise them on whether 
they should seek a diagnosis. Educational materials will be available to distribute. 
 
I will call you shortly to determine your interest in participating in the screening program. 
If you have questions about the program, please donôt hesitate to call me at (your 
phone number). 
 
Sincerely, 
 
 
 
(Doctor's name) 
Screening Coordinator

The following letter can be sent on your letterhead to allergists or other physicians in 
your area to invite them to participate in your screening program. 
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SAMPLE LETTER TO INVITE ALLIED HEALTH PROFESSIONALS TO 
PARTICIPATE IN A SCREENING PROGRAM 
 
 

 
 
Dear (Name): 
 
The American College of Allergy, Asthma and Immunology invites you to help people 
stop wheezing and sneezing by participating in the Nationwide Asthma Screening 
Program on (date) at (location) from (time) to (time). The program, supported by Teva 
Respiratory, is part of an important public service campaign to promote early detection 
and effective treatment of asthma and nasal allergies. More than 135,000 adults and 
children have been screened with more than half referred for a diagnosis since the 
program launched.  
 
During the screenings, participants will take a health assessment survey and a lung 
function test (usually spirometry), and receive information on whether they should seek 
a diagnosis. People previously diagnosed with asthma or allergies will be able to assess 
whether their disease is under control.  
 
A special effort also is being made to reach those who might have exercise-induced 
bronchoconstriction (EIB) but do not know it. Educational materials will be available to 
distribute. 
 
I would like to discuss your interest in participating in the asthma screening program 
and will call you shortly. In the meantime, please donôt hesitate to call me at (your 
phone number). 
 
Sincerely, 
 
 
 
(Doctor's name) 
Screening Coordinator

The following letter can be sent on your letterhead to allied health professionals in your 
community to invite them to participate in your screening program. 
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ORGANIZING A COMMITTEE 
 
The partnerships you form with individuals and organizations can be the basis for one or 
more committees to plan and conduct the screening. 
 
Committees should be charged with specific tasks. Committee assignments might 
include: 
 

¶ Allergist and other physician recruitment 

¶ Allied health professional recruitment 

¶ Patient support group recruitment 

¶ Site selection and arrangements 

¶ Equipment procurement 

¶ Telephone hotline coordination 

¶ Poster and flier distribution 

¶ Print publicity 

¶ Broadcast publicity 

¶ On-site screening staff coordination 
 
Information about each of these activities is presented in this manual. As a screening 
program coordinator, you are in charge of the overall screening program and 
responsible for directing any committees and maintaining communications with them. 
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II. PATIENT SUPPORT GROUPS 

 
 
Patient support groups can play a valuable role in the success of a local screening 
program. They can help secure publicity, recruit volunteers and staff the registration 
table on the day of the event. 
 
The Nationwide Asthma Screening Program is supported by two patient support groups 
ï the Allergy & Asthma Network (AAN) and the Asthma and Allergy Foundation of 
America (AAFA). This section provides information on how to work with these groups. 
Information on partnering with local chapters of the American Lung Association (ALA) 
also is provided. 
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ALLERGY & ASTHMA NETWORK (AAN) 
 
Founded in 1985, Allergy & Asthma Network (AAN) is the nationwide community-based 
nonprofit health organization dedicated to eliminating suffering and death due to 
allergies and asthma through education, advocacy, community outreach and research.  
 
At the local level, AAN has a network of outreach service coordinators (OSCs) ï 
volunteer parents, grandparents and friends who want to educate their local 
communities about asthma and allergies and raise awareness of these chronic 
conditions. Some distribute educational materials to schools, libraries and hospitals a 
few hours a week. Others devote more time, speaking to community groups about the 
basics of the conditions, participating in local and statewide coalitions to improve 
asthma and allergy education, working with government officials to create laws 
supporting the rights of people with asthma and allergies, or organizing a community 
Asthma Awareness Day.  
 
Many of the OSCs have played a role in local asthma screening programs across the 
country. Contact AANMAôs national headquarters at 800-878-4403 to: 
 

¶ Request information about AAN for display at your screening. 
 

¶ Determine the possibility of OSCs or other AAN members assisting with your 
screening program. 

 

 

http://www.allergyasthmanetwork.org/
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ASTHMA AND ALLERGY FOUNDATION OF AMERICA (AAFA) 
 
The Asthma and Allergy Foundation of America (AAFA) is a patient organization 
dedicated to improving the quality of life for people with asthma and allergies and their 
caregivers, through education, advocacy and research. The not-for-profit organization 
was founded in 1953 and provides practical information, community-based services, 
patient support and referrals through a national network of chapters and educational 
support groups. 
 
AAFAôs chapters provide a variety of services, educational programs and support to 
people with asthma and allergies in their communities, as well as local leadership 
dedicated to improving the quality of life for people with the conditions. Working together 
with volunteers, health care providers and private and government agencies, these 
chapters are able to positively influence their communities and the perception of asthma 
and allergies. 
 
The majority of AAFAôs eight chapters have participated in the ACAAIôs local asthma 
screening programs. If you have a chapter in your area, contact its leaders about 
participating in your screening program. The national office has notified each of its 
chapters about the screening program. 
 
Information about AAFA and its asthma and allergy patient education and family support 
resources are also available for distribution at your local screening. If you would like to 
receive this information, contact either the local chapter nearest you or the national 
headquarters at 800-727-8462 or info@aafa.org.

http://www.aafa.org/display.cfm?id=10&sub=99&cont=457
mailto:info@aafa.org
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AMERICAN LUNG ASSOCIATION (ALA) 
 
ALA local chapters have been very involved in community screenings since the program 
was launched. Chapters often have a full-time staff that can provide additional 
resources for publicizing and staffing a screening.  
 
To locate a local chapter, log on to the national associationôs website at lungusa.org, 
look for the ñIn Your Communityò and enter your ZIP code. 
 
 

http://www.lungusa.org/
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III. PLANNING AND ORGANIZING 
 
 
Preparing for your screening program well in advance will help ensure its success. 
 
This section provides materials that will help you plan and organize your screening 
program: 
 

¶ Timeline and checklist  

¶ Suggested screening sites 

¶ Site selection criteria 

¶ Day-of-screening equipment checklist 

¶ Telephone hotline for public information 

¶ Instructions for using the asthma and allergy screening program registration forms 



 9 

SCREENING PROGRAM TIMELINE AND CHECKLIST 
 
This timeline and checklist will help you plan your asthma screening program. Many 
allergists choose a screening in May, which is Asthma and Allergy Awareness Month. 
That's the month there will be national publicity about the screening programs. Others 
choose the fall when back to school and changes in weather often exacerbate asthma 
symptoms. However, if another time is more appropriate in your community, a screening 
program can be held at any time of the year. 
 
The activities to get ready for a screening program are listed below according to when 
they should be completed in advance of your screening event. A separate timeline for 
publicity for your program is in Section IV (PUBLICITY). 
 

DATE    ACTIVITY 
 
Æ PRE-PLANNING REVIEW the Protocol and Guidelines that are in 

Section IX (PROTOCOL AND GUIDELINES) of this 
manual. 

 
DETERMINE potential dates and sites for the 
screening, which can be a one- or two-day event. 
(See the Suggested Screening Sites and Site 
Selection Criteria in this section and Section VII, 
Innovative Program Sites.) 

 
Æ 8 WEEKS PRIOR CONTACT local patient support organizations and 

allied health professionals including respiratory 
therapists, nurse clinicians, school nurses and 
pharmacists to determine interest in co-sponsoring or 
assisting with the screening. Teva Respiratory sales 
representatives also may be available to assist you on 
the day of your screening program. 

 
   RECRUIT local allergists as committee members to 

assist in coordinating screening program activities 
including selecting a screening site, recruiting 
volunteers and obtaining publicity. Outline their duties 
and responsibilities, and arrange a meeting to 
coordinate all activities. 
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DATE    ACTIVITY 
 
Æ 7 WEEKS PRIOR MEET with committee and co-sponsors to confirm 

screening date(s) and site(s), review screening 
activities, discuss and coordinate publicity efforts and 
determine staffing and support needs prior to and 
during the screening. Needs will include: 

 

¶ Allergists or other physicians to perform the 
screenings. It is recommended that at least two, 
including the College member allergist 
coordinator, be on site at all times during the 
event. (Note: Only allergists or other physicians 
can conduct the actual screening.) 

 

¶ Volunteers to welcome each participant to the 
screening, ask age of the participant and provide 
and the appropriate Page 2 of the asthma and 
allergy screening program registration and report 
form on a clipboard, assist participants in 
completing screening forms and distribute asthma 
and allergy educational materials.  

 

¶ Trained respiratory therapists or nurse clinicians to 
administer spirometer tests. 

 
   DESIGNATE a website page or telephone number the 

public can call for more information about the 
screening. 

 
   BEGIN recruiting screening program staff including 

local allergists, other physicians, volunteers, 
respiratory therapists and nurses to assist with the 
screening. Confirm with local allergists if they want to 
be included on a referral list to be distributed at the 
screening. 

 
Æ 6 WEEKS PRIOR WALK through screening site to determine physical 

set-up, equipment needs and traffic flow. 
 
   ORDER screening program equipment. A list of 

suggested equipment is provided. 
 
     CONTINUE recruiting screening program staff. 
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   CREATE a list of sources of care for the indigent and 
medically indigent for distribution, as necessary. 
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 DATE    ACTIVITY 
 
Æ 5 WEEKS PRIOR  CONTINUE recruiting screening program staff. 

 
   ADD time and place information to the flier 

reproduction PDF and produce in quantity. 
 
Æ 4 WEEKS PRIOR  CONTINUE recruiting screening program staff. 

 
DISTRIBUTE screening program fliers to local school 
nurses, pharmacies, allergist offices and locations 
near the screening site. 
 
DISPLAY asthma screening posters in offices and 
other public locations. 

 
     PLAN staffing schedule for the screening program. 
 
Æ 3 WEEKS PRIOR CALL all screening program staff and confirm staffing 

schedule for screening. 
 
     CONTACT co-sponsors to confirm screening details. 
 
Æ 2 WEEKS PRIOR  SECURE screening program equipment. 

 
PREPARE allergist referral lists for handouts. Be sure 
to include all College members who want to be listed. 

 
Æ 1 WEEK PRIOR  CONFIRM screening details and schedule with all 

     screening program staff. 
 
Æ 1-2 WEEKS AFTER  SEND thank-you notes to all volunteers. 
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SUGGESTED SCREENING SITES 
 
Location, location, location. Itôs said to be the key to success in real estate, and it seems 
to be true for screening programs. Community festivals and fitness centers, shopping 
malls and schools are just some of the sites allergists participating in the Nationwide 
Asthma Screening Program have used to draw crowds. Drawn from the experiences of 
screening program coordinators, the following tips provide suggestions on selecting a 
successful screening site, including:  
 
¶ Site selection criteria 
¶ Sites to reach children and people with sports and fitness interests 
¶ Locations and equipment needs 
 
The program includes an initiative to reach people who might be at risk for exercise-
induced bronchoconstriction (EIB). Information on selecting sites to reach this group is 
included below and in Section VI (EXERCISE-INDUCED BRONCHOCONSTRICTION). 
Section VI also provides tips on promoting a screening at another location with fitness 
and sports-related sites, events and groups. 
 
Site selection is only one component of a successful screening program and getting the 
word out is essential. Reports from previous screening program coordinators show that 
those who secured media publicity consistently had higher turnouts than those who did 
not. Sample media materials and detailed information on generating advance publicity 
are included in Section IV (PUBLICITY). 
 
Potential Sites 
 
Here are some locations to consider when selecting a screening site. 
 
¶ Shopping malls. Shopping malls are often a popular site. The ready-made 

audience of shoppers representing a cross-section of the community helps ensure 
good attendance. 

¶ Health fairs. Communities and hospitals often hold annual health fairs that can be a 
perfect venue. Check with the coordinators of these events to determine estimated 
attendance and planned programs and activities since youôll be competing for 
attention. 

¶ Grocery/discount/drug/retail stores. Grocery stores and large discount and retail 
stores offer a ready-made audience. The key to success is advance publicity, finding 
a high-traffic location within the store and providing signs that direct shoppers to you. 
If you are working with a store that is part of a regional chain, you can publicize the 
screening by displaying posters and distributing fliers with each of the chainôs 
locations in your area. Several screening program coordinators have partnered with 
a regional grocery and drug store chain to conduct simultaneous screenings at store 
locations. 

¶ Sporting complexes/events. Community sporting events, such as a marathon or 
tournament, can provide big crowds and a good opportunity to screen for exercise-
induced bronchoconstriction (EIB). Fitness centers, recreational sports leagues and 
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youth sports programs also are potential outlets for a screening. If the event is 
outdoors, make sure you have a source of electricity and be prepared for the 
possibility of bad weather. More information on reaching these groups is available in 
Section VI. 

¶ Inner-city. Inner-city locations, such as community centers, housing developments 
and health centers, can help reach urban minorities who are at greater risk for 
having asthma and are more likely to not have the disease under control. 

¶ Festivals/fairs. Some coordinators have had successful screenings during festivals 
and county fairs. Again, advance preparation is important since many of these 
events are outdoors. 

¶ Cultural, ethnic and affinity groups. Some coordinators have conducted 
screenings that targeted specific groups of people. For example, screenings have 
been held in Chinese- and Polish-ancestry communities, at Catholic, Methodist, 
Presbyterian and Greek Orthodox churches and at synagogues and mosques, at 
local union headquarters and in retirement communities. Other potential groups to 
target are fraternal organizations such as the Lions, Elks and Kiwanis, womenôs and 
senior citizen organizations and community service groups. Since these targeted 
screenings are not open to the general public, advance publicity within the 
organization is very important. Evaluate the opportunities for flier distribution, 
newsletter article placement and poster displays when considering specific groups.  

¶ Workplace screenings. From automotive plants to local banks, many screenings 
are in the workplace, either in conjunction with an existing health and wellness fair or 
as a separate event. Approach employers in your community to determine their 
interest. Your local Chamber of Commerce will have a list of businesses. In 
discussing an asthma screening with a company representative (usually someone 
from human resources or public relations), you should emphasize how the proper 
diagnosis and treatment of asthma and allergies lowers the cost for physician visits, 
hospitalization and emergency room visits and improves worker productivity. If the 
employer agrees to a workplace screening, discuss potential channels within the 
company for advance publicity. Additional information on conducting workplace 
screenings is included in SECTION VII (INNOVATIVE PROGRAM SITES). 

¶ State capital screenings. Several coordinators have selected state capitals as the 
site for their screening, not only to find those at risk for asthma and allergies, but to 
raise awareness among legislators. If you are considering this type of screening, you 
may want to contact your local chapter of the American Lung Association. ALA 
chapters are often very involved with legislative activities and can be a valuable 
resource in coordinating an event. If you donôt already have a state government 
contact, call the general number at the state capitol building and ask to speak with 
someone in special events. This person will likely be able to discuss the possibility of 
conducting a state capital screening and can serve as your contact for planning, 
equipment and space needs. For more information on conducting a state capital 
screening, see SECTION VII (INNOVATIVE PROGRAM SITES).  
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¶ Childrenôs locations. Most screening programs for the general public will attract 
children and their parents, but screenings also can be held at locations that are 
particularly child friendly. Some possibilities are:

ï Activity centers ï Park district facilities ï Summer camps 
ï Amusement parks ï Toy stores ï YMCAs 
ï Libraries ï Schools  ï Zoos 
ï Museums ï Sporting events (football games, 
    soccer tournaments, Little League) 

You also can contact local community organizations tailored for children, such as the 
Boys and Girls Clubs of America, and the Boy Scouts and Girl Scouts, to determine 
opportunities for scheduling a screening program. 
 
Timing 
 
The timing of your screening is up to you. Many coordinators choose to have an event 
in May, National Asthma and Allergy Awareness Month. Other allergists have decided a 
fall event is good for them, as back-to-school and changing weather conditions often 
bring suffering to allergy and asthma patients. Screenings can be held anytime of the 
year. 
 

Site Fees 
 
Most sites that are chosen for screening programs do not require a rental fee because 
the program is a public service. If you select a site that requires a fee, ask if the fee can 
be waived since the screening program is part of a nonprofit national public service 
campaign conducted by the College, with more than 100 communities across the 
country participating to increase asthma and allergy awareness. 
 
If the fee cannot be waived, consider an alternative location. Additional funding is not 
available from ACAAI or Teva Respiratory. 
 
Liability Insurance 
 
The majority of sites chosen for screening programs do not require special liability 
insurance. If, however, the management of the site raises the issue, contact the College 
at 847-427-1200 to determine if coverage is available through the College. Usually it 
can be provided at no cost. 
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SITE SELECTION CRITERIA 
 
Use this checklist for selecting a screening program site. 
 
Æ Look for space in high-traffic locations such as a shopping mall, sporting event, 

fitness club, 5K run, civic center, community hospital lobby or health fair. 
 
Æ Walk through the site to determine physical set-up. 
 
Æ Determine available dates and times for the screening.  
 
Æ Check to see what other events are occurring at the site location on the proposed 

screening date that might either compete with your screening or help generate 
traffic. 

 
Æ Ask about permit requirements, if any. 
 
Æ Identify equipment needs such as tables, chairs and easels (see Equipment 

Checklist), and determine what can be provided by the operator of the site and what 
must be brought in. 

 
Æ Determine electrical access. You will need electricity for spirometers and a 

television/DVD player/laptop/tablet if you want to display the educational video. 
 
Æ Find out if the location allows signs or flier distribution for publicity before or during 

the event. For instance, in a mall, ask if fliers and posters can be distributed or 
displayed in food courts and stores. In a hospital or recreation center, ask if fliers or 
posters can be displayed at the information desk, cafeteria or in literature racks. 

 
Æ If the screening program is held in a community hospital, mall, or fitness center, 

place a notice in the groupôs newsletter or on its website. Plan ahead so you donôt 
miss publication deadlines. 

 
Æ Ask about public address announcements. As a public service, some malls and retail 

stores will agree to make announcements periodically throughout the day to help 
drive traffic to the screening. 

 
Æ Determine storage space. If a screening is more than one day, make arrangements 

for a secure place for overnight storage of screening equipment. 



 17 

DAY-OF-SCREENING EQUIPMENT CHECKLIST 

Use this checklist for equipment and supplies for the screening. 

Æ Asthma and allergy screening program registration and report forms (standard page 
one and three versions of page two targeting adults 15 and over, kids 8-14, and 
children under 7) 

Æ Posters 

Æ Fliers and other educational materials 

Æ Patient education video 

Æ Childrenôs publicity posters, fliers and activity sheet 

Æ Allergist referral lists or card noting Find an Allergist locator availability on 
AllergyandAsthmaRelief.org  

Æ Information about sources of asthma and allergy care for the indigent and medically 
indigent (These should be available and provided as appropriate.) 

Æ Spirometers (Bring equipment from your office or check with local hospitals, clinics 
or vendors to see if you can borrow machines.) 

Æ Disposable mouthpieces for spirometers 

Æ Television/DVD player/laptop/tablet if you wish to show the educational video on 
asthma 

Æ Tables for registering screening program participants, displaying educational 
materials, administering spirometer tests and providing allergist/participant 
counseling 

Æ Tablecloths/table skirts 

Æ Chairs for staff and participants 

Æ Easels for displaying posters and other signs 

Æ Clipboards for completing the asthma and allergy screening program registration 
and report forms 

Æ Ballpoint pens 

Æ String for fastening pens to the clipboards 

Æ Scissors 

Æ Drinking water and paper cups 

Æ Trash cans 

Æ Tissues 

Æ Staplers 

Æ Staple remover 

Æ Duct tape 

Æ Extension cord/power strip 

http://www.allergyandasthmarelief.org/
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WEBSITE PAGE/EMAIL ADDRESS/TELEPHONE HOTLINE FOR PUBLIC INFORMATION 
 
An important component in setting up a screening program is a website, email address or 
telephone number the public can use to get more information about the screening or about 
asthma and allergies. 
 
You may want to use your office website or Facebook page to list information or offer the office 
email address or telephone number, or the contact information of a volunteer from a patient 
support group. The most important thing is to provide additional details and, if necessary, have 
staff available and prepared to answer questions. 
 



 

HOW TO USE THE ASTHMA AND ALLERGY SCREENING PROGRAM  
REGISTRATION FORM 
 
The two-page asthma and allergy screening program registration form has been designed to 
simplify and standardize screening. Page 1 of the form gathers demographical information, and 
provides the release form for each participant. Page 2 is a questionnaire that asks participants 
about their breathing problem or asthma and nasal allergy symptoms. There are three versions 
of Page 2, each targeted to a different age group. Each is clearly identified at the top. They are: 
 

¶ For adults: participants 15 and over 

¶ For kids: participants 8-14 (Note: Youngsters ages 8-14 should answer questions on this 
form themselves.) 

¶ For children: participants 7 and under (Note: Parents of children 7 and under should answer 
questions on this form for their child.) 

 
Here are some suggestions for the use of the forms, samples of which are provided in this 
section. 
 

¶ Ask the age of each participant and provide Page 1 of the form and the appropriate Page 2 
of the form. Ask parents to complete forms for children 7 and under. For kids ages 8-14, ask 
parents to let the child complete Page 2 of the form by themselves. 

¶ Make sure each participant completes the entire form and signs the release section before 
being screened by an allergist. If the participant is under the age of 18, the release section 
should be signed by a parent or guardian, even if the child has completed the Page 2 
questionnaire. Participants also may sign the photo release section allowing the College to 
use photographs taken at the screening. 

¶ Remind each participating allergist to complete the last section of the asthma and allergy 
screening program registration form indicating the number of ñyesò responses, the referral 
recommendation and signature. 

¶ Give the completed from to the person screened. 
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QUESTIONS AND ANSWERS 
 
Based on the experience of previous local screening coordinators, the answers to these 
questions may help you plan your program. 
 
What if I cannot participate in the screening but can send another physician, 
nurse or physician assistant? 
 
A College member allergist must be on site to coordinate the program. Other physicians 
can help conduct screenings. And while nurses and physician assistants can assist with 
screening program activities, they should not discuss symptoms and test results with 
participants. 
 
Will I incur any costs for coordinating a screening program? 
 
You might have some miscellaneous expenses for things such as photocopying, 
equipment rental, disposable spirometer mouthpieces and perhaps lunch for screening 
program volunteers. However, these out-of-pocket expenses should be minimal. The 
supplies from the College include everything needed for an excellent screening 
program. 
 
How many participants might we expect? 
 
In screening programs held during the past 17 years, the typical number was between 
20 and 40 participants, depending on the location, the publicity and number of allergists 
available for the screening. Publicity, in particular, plays an important role in drawing 
attendance to screening programs. The publicity not only increases screening 
attendance, it also reaches many thousands more people with educational information 
about asthma, allergies and allergists, through local media coverage. 
 
Is my office or clinic an acceptable location for a screening program? 
 
No. A screening program held in a private office or clinic may appear as self-promotion 
for an individual allergist. The screening program is intended to be a public service.  
 
Where do I get spirometers for the screening program? 
 
Many screening program coordinators have brought equipment from their offices or 
borrowed equipment from their local hospital or clinic. Others have contacted local 
spirometer manufacturers/suppliers to ask for a loan of equipment and mouthpieces. In 
return for the loan, the manufacturer/supplier is recognized with signage at the 
screening.
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IV. PUBLICITY 
 
 
Newspapers, television and radio offer opportunities to reach large audiences with 
information about asthma and allergies, and position allergists as medical specialists 
who treat allergic conditions. Publicity also plays an important role in drawing 
attendance to screening programs. 
 
This section will help you publicize your screening program and Asthma and Allergy 
Awareness Month in your local media. Materials include: 
 

¶ Instructions for developing media lists and using letters, news releases, fact sheets 
and television or radio public service announcement scripts 

 

¶ Tips for taking photos at your screening  
 

¶ A media relations timeline 
 

¶ Tips on working with the media and participating in media interviews 
 

¶ Interview message points 
 

¶ Instructions for obtaining a mayoral or gubernatorial proclamation and sample 
proclamations 

 

¶ Sample materials including emails to the media, news releases, television or radio 
public service announcement scripts, fact sheets on asthma and nasal allergy 

 
Media materials also are available in Spanish and are in Section VIII (HISPANIC 
COMMUNITIES/CULTURAL AND ETHNIC GROUPS). 
 
The College also will be distributing a news release to national media across the 
country in advance of National Asthma and Allergy Awareness Month in May.
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PUBLICITY COMPONENTS 
 
Media lists, letters, news releases, fact sheets, public service announcements and 
follow-up can all help publicize your screening. Suggestions and sample materials are 
included in this section. 
 
Media Lists 
 
A media list is simply a list of reporters, editors and broadcast producers who you hope 
to interest in your story. You will need a list of appropriate contacts at print and 
broadcast media who might be interested in news or feature stories on asthma, allergies 
and your screening program. 
 
To develop your media list, you can use a local telephone directory, the internet or 
library reference books to identify: 
 

¶ Daily newspapers 

¶ Weekly community newspapers 

¶ Television stations, including news, talk and community affairs programs 

¶ Radio stations, also including news, talk and community affairs programs 
 
Call each of the media on your list to obtain the names of the calendar editor, news 
editor, medical or health reporter, feature reporter, public service director and any 
others who might be interested in stories about asthma, allergies and your screening 
program. You also can reach out to the online editors of local newspapers, television 
and radio stations. These web outlets often include a calendar of community events. In 
addition, consider posting your information on local event sites like Craigslist. 
 
Additional publications to consider for your media list are the employee and member 
newsletters published by area businesses, industries, allied health professionals, 
schools, churches and community groups. Call active organizations in your area to 
determine appropriate newsletters and who to contact. Your local Chamber of 
Commerce may be able to provide useful information about community groups. 
 
Social Media 
 
Post an item on the date and location of your screening program on your practice and 
personal Facebook and Twitter accounts (and ask your staff to do the same). You can 
ask the people you interact with on these sites to spread the word to others in their 
network. If you have friends/ followers in other areas of the country, provide a link to the 
list of screenings taking place across the nation which is posted at 
AllergyandAsthmaRelief.org. 
 

http://www.allergyandasthmarelief.org/
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Email Pitches to Media  
 
Email pitches are simple and effective tools to generate media interest in a story on 
asthma, allergies and your screening program. A pitch can introduce a story or a public 
service announcement. 
  
News Releases 
 
You can announce the details of your screening program to the media with a pre-event 
news release. After the screening, you also can distribute a news release that provides 
a summary of the results. 
 
Fact Sheets 
 
A fact sheet provides bulleted information and statistics on a subject.  
 
Public Service Announcements 
 
Public service announcements (PSAs) are brief messages ï 10 to 30 seconds ï of 
community interest. Television and radio stations donate air time for these 
announcements based on the public service value and quality  
 
Follow-up 
 
Follow-up with the media will provide you with the opportunity to see if the specific 
media contacts, such as an assignment editor or health reporter, are interested in 
pursuing a story about asthma or sending a reporter or camera crew to cover the 
screening. 
 
Make a record of all contacts with the media on the worksheets provided in this section. 
Individual charts are available to keep track of newspaper, radio and television contacts. 
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TAKING PHOTOS AT YOUR SCREENING 
 
You can capture your screening program in photographs and use these images on your 
website, in a patient newsletter or to secure coverage with your local newspaper. The 
College also welcomes photos from screening program events that can be highlighted 
on the website and in membership publications. Suggestions on how to take photos, 
obtain permission from participants and distribute photos are included in this section.  
 
Photography Subjects 
 
The most interesting types of photos are typically ñaction shotsò that highlight the dayôs 
activities, such as a screening program participant:  
 

¶ Talking with an allergist 

¶ Taking a lung function test 

¶ Coloring in the childrenôs activity sheets 

¶ Filling out the registration form 
 
You want to keep this in mind when shooting photos.  

  
Photo Release Form 

 
 You must obtain written permission from each person (allergist, other health 

professionals, screening program participant) that you photograph. A photo release 
section is included on page one of the registration form. A signature must be obtained 
from each person in the photograph. If the person is under the age of 18, a parent or 
guardian must sign the release. 
 
Photography Tips 
 
Kodak offers the following tips for taking great pictures:  
 

¶ Hold your camera at the subjectôs eye level. They donôt have to look into the camera. 
The eye level angle will create a personal and inviting feeling. 

¶ Check the background of your photo. Look for trees or poles ñsproutingò from your 
subjectôs head. Try to remove clutter from the background. (Note: The screening 
program banner usually provides a nice backdrop.) 

¶ Even outside, use your flash to remove shadows from the subjectôs face or add more 
light on a cloudy day. 

¶ Move in close to your subject so it fills your viewfinder. 

¶ Make an effort to turn your camera and take some vertical pictures. 

¶ Lock the focus to take a sharp picture of an off-center subject by: 
o centering the subject 
o press the shutter button half way down 
o reframe the subject in your viewfinder (while still holding the shutter button) 
o press the shutter button all the way 
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¶ Move your subject from the middle by imagining a tic-tac-toe board on your 
viewfinder and place the subject at one of the intersections. 

¶ Recognize that your flash may only have a range of about 10 feet (or about four 
steps). Stand close enough to the subject for your flash to work.  

¶ Great light makes great pictures. Watch out for objects that could make shadows 
and try to avoid overhead sunlight. 

¶ Take an extra minute and become a picture director, arranging people and props. 
 
Submitting Your Photos 
 
You can post your photos on your website or include in your practice newsletter to 
showcase your screening. Your local media might be interested in a photograph and 
you can send one along with the news release that provides a summary on the results 
of your program. When you send the media a photo, include a caption that provides the 
names of those pictured and describe the event. 
 
ACAAI also encourages you to send photos for College use. Please include the names 
of those pictured so they can be identified for use on the website and in member 
publications. Submit photographs and a copy of the registration form with the photo 
release section signed to info@acaai.org or by mail to:  

ACAAI Executive Office 
  Nationwide Asthma Screening Program  

85 W. Algonquin Road, Ste 500 
Arlington Heights, IL 60005 

 
Please note: ACAAI can only consider using photos that are submitted with a release 
form. 
If you have any questions or require any additional information, please contact the 
College at 847-427-1200.

mailto:info@acaai.org
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SCREENING PROGRAM PUBLICITY TIMELINE AND CHECKLIST 
 
This timeline will help you generate publicity for your local screening program using 
email pitches, news releases, fact sheets and public service announcements. Sample 
media materials for each of the activities on the timeline are provided. 
 

DATE    ACTIVITY 
 
Æ 8 WEEKS PRIOR REVIEW Publicity Section of the asthma screening 

program manual. 
 

CREATE media lists of local radio and television 
stations and newspapers. Remember to include 
appropriate community newsletters. 

 
WRITE the local mayor or governor to obtain a 
mayoral or gubernatorial proclamation. 

 
Æ 7 WEEKS PRIOR SEND email and a news release to local radio and 

television talk show producers and newspaper 
medical writers and editors. 

 
CONTACT the mayorôs or governorôs office to 
determine if a proclamation can be issued. 

 
Æ 6 WEEKS PRIOR CONTACT local radio and television talk show 

producers and newspaper medical writers and editors 
to determine interest in an interview. Offer additional 
information, including the fact sheets. 

 
Æ 5 WEEKS PRIOR SEND email and PSA to local television and radio 

public service directors. 
 
Æ 4 WEEKS PRIOR SEND email and a news release to local radio and 

television news producers and health reporters to 
interest them in a timely story about asthma, allergies 
and your upcoming screening program. 

 
CALL the public service directors at local television 
and radio stations to determine interest in the PSAs. 
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 DATE    ACTIVITY 
 
Æ 3 WEEKS PRIOR CALL local radio and television news producers and 

health reporters to confirm that they received your 
letter and are interested in developing a news story. 
Offer them a spokesperson, visuals and fact sheets. 
Ask if they need additional information.  

 
Æ 2 WEEKS PRIOR CALL the public service directors at local television 

and radio stations to confirm that the PSAs have been 
scheduled to air. 

 
 CONFIRM media interviews. 
 
Æ 1 WEEK PRIOR POST event information on social networking sites 

like Facebook or Twitter. 
 
CONDUCT media interviews. 

 
CONTACT local newspaper photo desks to determine 
interest in sending a photographer to the screening 
program. 

 
CONTACT local television and radio assignment 
desks to determine interest in covering the screening 
program on the day of the event.  

 
Æ DAY OF THE EVENT POST event information on social networking sites 

like Facebook or Twitter. 
 
RECONTACT local newspapers, radio and television 
to confirm on-site coverage. 

 
Æ IMMEDIATELY PREPARE and distribute follow-up news release 

AFTER THE EVENT announcing results of the screening program. 
 

ARRANGE local newspaper, radio and television 
interviews to discuss results. 

 
   SEND thank-you notes to media who covered the 

screening. 
 
   POST information on your screening results on social 

networking sites. 
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   SEND your screening photos and a copy of the 
registration form with the photo release section signed 
to info@acaai.org or by mail to:  

   ACAAI Executive Office 
   Nationwide Asthma Screening Program  
   85 W. Algonquin Road, Ste 500 
   Arlington Heights, IL 60005 
 
   

mailto:info@acaai.org


 

30 

WORKING WITH THE MEDIA ï WHAT REPORTERS WANT TO KNOW 
 
In working with the media to obtain publicity for your screening program, you will need 
to provide:  
 

¶ Date, times and location of the screening 
 

¶ Names and telephone numbers (with permission) of spokespersons, including 
allergists, participating patient support group members, allied health professionals 
and patients who can talk about asthma or allergies and the importance of early 
diagnosis and treatment 

 

¶ Accurate facts and figures on asthma and allergies (review the fact sheets) 
 

¶ Information on scheduled events, such as mayoral or gubernatorial proclamation 
presentations 

 
Immediately after the screening, there are opportunities to secure additional stories on 
asthma and allergies by providing: 
 

¶ A news release summarizing the results of your program 
 

¶ Important findings, such as the number of participants with breathing difficulties 
referred and any human interest stories 

 
The media like fresh and timely news, so this information must be provided as soon as 
possible after the screening. 
 
Feature reporters often like to be participants in their stories. Donôt hesitate to invite a 
reporter to be screened for asthma, nasal allergies or EIB. 
 
If you are holding a two-day screening program, encourage television crews and 
photographers to attend and cover the first day, so that the coverage can help promote 
attendance on the second day.
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TIPS FOR SUCCESSFUL MEDIA INTERVIEWS 
 
Whether you are participating in a live broadcast interview or in a telephone interview, 
here are some tips for making the interview a success. 
 
Before the Interview 
 

¶ Confirm the interview time, date and place by telephone or email. 
 

¶ Provide the interviewer with fact sheets and fliers. If possible, send these in advance 
of the interview. Include a phone number for public inquiries about your screening 
program. 

 

¶ Ask if the interviewer wants to talk to any additional spokespersons or patients. 
 

¶ Do your homework. Prepare for the interview by reviewing and knowing the latest 
facts and figures about asthma and nasal allergies. 

 

¶ Arrive 15 minutes early to familiarize yourself with the setting and then relax. 
 
During the Interview 
 

¶ Know the key message points you want to communicate and state them early during 
the interview. Donôt wait to be asked. Repeat the key points at least twice during the 
interview so the reporter knows you think this information is important. 

  

¶ Speak in short, concise sentences. 
 

¶ Relax and speak naturally. 
 

¶ Use lay terms and avoid technical language and medical jargon. 
 

¶ Use examples, stories and anecdotes when possible to dramatize your message. 
 

¶ Anticipate questions that are likely to be asked during the interview, and be prepared 
to use those questions as launching pads for your key points.
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Special Considerations for Television 
 

¶ If possible, avoid sitting between two interviewers to prevent the disadvantage of 
constantly turning to answer questions. 

 

¶ Maintain eye contact with interviewer. Do not talk into the camera unless directed to 
do so. 

 

¶ Lean slightly forward in your chair. This posture makes you appear interested. Sitting 
with legs crossed is the most comfortable and natural position for most people. 

 

¶ Use natural hand gestures. 
 

¶ Offer slides and graphs if appropriate. If available, use horizontal slides rather than 
vertical ones. 

 

¶ Wear off-white, beige or pastels. Television lights can make a white shirt or blouse 
flare. 

 

¶ Avoid busy patterns, such as herringbone. They tend to ñdanceò under television 
lights. 

 

¶ Wear calf-length socks with trousers to prevent skin showing between the sock top 
and trouser cuff. 

 

¶ Keep jewelry to a minimum. Avoid dangly earrings and flashy rings and watches. 
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SCREENING PROGRAM MESSAGE POINTS FOR INTERVIEWS 
 

Key Points 
 

¶ Allergies and asthma are serious diseases and thatôs ñnothing to sneeze at.ò 
Misdiagnosis and inappropriate treatment can be dangerous. 
 

¶ Anyone with allergies and asthma should be able to feel good, be active all day and 
sleep well at night. No one should accept less. 

 

¶ The Nationwide Asthma Screening Program offers free screenings to help people 
who have breathing problems, such as coughing, wheezing or shortness of breath, 
find out if they are at risk for asthma, nasal allergy or exercise-induced 
bronchoconstriction (EIB). The program is conducted by the American College of 
Allergy, Asthma and Immunology. 

 

¶ During a screening, adults and children answer questions about their symptoms, 
take a lung function test that involves blowing into a tube and meet with an allergist 
to determine if they should be referred for a complete diagnosis. 
 

¶ Board-certified allergists are the best-trained health professionals to perform allergy 
testing and treat allergic diseases effectively. Allergists:  
ï Treat more than just symptoms.  
ï Can identify the source of your suffering and develop a treatment plan to 

eliminate symptoms. 
ï Provide you with the most cost-effective care and best outcomes. 

 

¶ Visit AllergyAndAsthmaRelief.org for more information and tools to use.  
 

Supporting Points 
 

¶ Although symptoms may not always be severe, allergies and asthma are serious 
and, in some cases, deadly. The conditions, however, can be effectively controlled 
with proper diagnosis and treatment that involves more than just relieving symptoms 
but finding the source of the suffering.  
 

¶ Asthma affects 27 million Americans including 7 million children and is the cause of 
about 4,000 deaths each year 
 

¶ Nasal allergies affect 10 percent to 30 percent of adults and up to 40 percent of 
children.  

 

¶ An estimated 80 percent to 90 percent of people with asthma have EIB, breathing 
problems that occur during or after exercise. EIB also affects 10 percent of people 
who donôt have asthma.  
 

http://allergyandasthmarelief.org/
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¶ Allergists are experts in diagnosing and treating allergic diseases with an evaluation 
that includes a medical history, physical exam and administration of appropriate 
tests including allergy tests and breathing tests. After diagnosis, allergists teach 
patients the best way to avoid exposure to potential allergy triggers and select the 
most effective treatments to allow them to lead a normal, healthy life. 
 

¶ Undiagnosed and untreated asthma and allergies not only affect quality of life but 
also can cause complications 

 

¶ During the past 17 years, the program has screened more than 135,000 people and 
referred more than half for a diagnosis.  

 

¶ About 100 screenings will take place across the country this year. 
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HOW TO OBTAIN A MAYORAL OR GUBERNATORIAL PROCLAMATION 
 
A mayoral or gubernatorial proclamation for Asthma and Allergy Awareness Month can 
add credence to your local screening program. The proclamation also can be an 
opportunity to secure publicity for your screening.  
 
Most mayors and governors have a press secretary or assistant who will be happy to 
arrange publicity for a proclamation. 
 
These steps will help you obtain a proclamation: 
 

¶ Send a letter requesting a proclamation. Contact the mayorôs or governorôs press 
secretary who can advise you on how best to proceed and can pave the way for 
your request. 

 

¶ Follow up the letter within a week with a telephone call to the mayorôs or governorôs 
office. 

 

¶ If a proclamation is granted, arrange with the press secretary or assistant to 
photograph the presentation of the proclamation. Invite your local newspaper. 

 

¶ Invite the mayor or governor to your local screening program for a personal 
screening, even if a proclamation is refused. If the invitation is accepted, ask the 
press secretary or assistant to arrange a photo of the occasion for the local 
newspapers. 

 

¶ Present the mayor or governor with a poster and literature on asthma and allergies. 
Ask that the poster be placed in City Hall or the State House. 

 

¶ Write a letter thanking the mayor or governor for supporting the Collegeôs national 
campaign to increase awareness of asthma and allergies, and the importance of 
early diagnosis and treatment. Send a copy to the editor or editorial page editor of 
your local newspaper and send a copy to the College. 

 
Sample proclamations obtained by members of the College are included in this section. 
You can use these samples to help draft a proclamation for your mayor or governor.
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QUESTIONS AND ANSWERS 
 
Local coordinators have found that purchased advertising rarely is necessary, but time 
spent on free publicity can generate a large attendance. 
 
Doesnôt publicity require a large time commitment? 
 
It does, but the results justify the time commitment. For your publicity to be successful, 
you should follow up with the media by telephone after materials have been distributed. 
Many ACAAI members who regularly contact their local print and broadcast media have 
developed ongoing relationships and frequently serve as a local media resource on all 
allergy- and asthma-related topics. 
 
Should I buy ads for my screening program in my local newspaper? 
 
This probably wonôt be necessary. Advertisements are expensive and must appear 
repeatedly to be effective. Publicity is more effective and virtually free. Typically, media 
are eager to tell your story. You are performing a free public service and, at the same 
time, educating consumers about asthma and allergies. Coordinators have found that 
they can generate publicity by following the suggested screening program manual 
guidelines.
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SAMPLE EMAIL 
 
 

Email or hand deliver the following with the news release and fact sheet to: 
radio/television talk show producers, health reporters, website editors, newspaper 
medical writers/editors and radio/television news reporters. 

 
Dear (Name): 
 
A cough. Wheezing. Shortness of breath. Sneezing and itchy eyes. 
  
Anyone who has these symptoms ï whether they happen frequently, just at night, 
seasonally or during exercise ï might be at risk for asthma or nasal allergies.  
 
Allergists from the American College of Allergy, Asthma and Immunology (ACAAI) will 
offer free screenings for asthma and nasal allergies at about 100 locations across the 
country to help adults and children find out if these conditions might be causing their 
symptoms. (City)-area allergists will conduct a free screening (date and time) at 
(location) as part of the national public service campaign. 
 
The Nationwide Asthma Screening Program also includes a special initiative to reach 
people who have difficulty breathing during or immediately after exercise, a condition 
called exercise-induced bronchoconstriction (EIB). 
 
We hope you can help us raise awareness of this important public service campaign. 
More information on asthma, allergies and EIB is available at 
AllergyAndAsthmaRelief.org. The site also offers an online self-test for those who 
cannot make it to a screening. 
 
 I will contact you soon to determine your interest, but in the meantime you can reach 
me at (your phone number).  
  
Thank you, 
 
 
 
(Doctorôs name) 
Screening Coordinator 
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At-a-Glance  

¶ Free allergy and asthma 
screenings are available for 
those undiagnosed or uncertain 
about controlling their condition.  

¶ Allergic rhinitis affects 10 percent 
to 30 percent of adults and up to 
40 percent of children. 

¶ 26 million Americans have 
asthma, including 7million 
children. 

¶ May is National Asthma and 
Allergy Awareness Month. 

¶ Visit AllergyAndAsthmaRelief.org 
to find a nearby screening. 

SAMPLE NEWS RELEASE ï PRIOR TO THE SCREENING 
 

 

Free Nasal Allergy and Asthma Screenings Offered Nationwide 
New Tools Will Help More Americans Find Sniffle, Sneeze and Wheeze Relief 

 
Media Contact (Your Name) 

(Your Telephone Number) 
 

(Your City, State, Date) ï Adults and children with 

symptoms such as wheezing, coughing or 

shortness of breath can find out if they are at risk for 

asthma through the annual Nationwide Asthma 

Screening Program. Participants can also see if a 

runny nose or itchy eyes might be nasal allergies.  

A free screening will be held at (time, date, 

location), one of more than 100 free asthma and 

allergy screenings through the American College of 

Allergy, Asthma and Immunologyôs (ACAAI) public 

service campaign that helps those with breathing difficulties that might be asthma. The 

program also will offer testing for nasal allergies, often called hay fever, and exercise-

induced bronchoconstriction (EIB), breathing problems that occur during or after 

exercise.  

ñAsthma and allergies are often connected, and we offer the tools and resources, 

both available at the screenings and online, to give people a chance to see if they are at 

risk and get them on the path to find relief,ò said allergist (Your Name, Your Practice). 

ñThe screening is quick, painless and free and checks for three conditions that could 

affect your quality of life.ò  

Online tools are available at AllergyAndAsthmaRelief.org, including a list of 

screening locations, Asthma and Allergy Symptom Test and the interactive 

MyEIBJournal.org which allows those with EIB to track their symptoms and exercise 

activities and share them with their allergist. 

Mail, email or hand deliver the following news release to: radio/television talk show 
producers, health reporters, website editors, newspaper medical writers/editors and 
radio/television news reporters.  

http://acaai.org/free-asthma-screening-listing
http://acaai.org/free-asthma-screening-listing


-2- 

E 

More than 25 million Americans, including 7 million children, have asthma. The 

disease is responsible for almost 4,000 deaths a year. An asthma attack is often 

triggered by allergens such as pollen, dust and animal dander, certain drugs and food 

additives or respiratory infections. Although the exact cause of asthma is unknown, 

many treatments are available to control this chronic inflammation of the airways in the 

lungs. 

Nasal allergies affect 10 percent to 30 percent of adults and up to 40 percent of 

children. Allergic rhinitis can be seasonal, with symptoms brought on by sensitivity to 

pollen from trees, grasses or weeds, or to airborne mold spores.  

Sometimes, sensitivity to house dust mites, animal dander or cockroaches can 

trigger a reaction, called perennial allergic rhinitis.  

Between 80 percent to 90 percent of people with asthma also have EIB and the 

condition affects 10 percent of Americans who do not have asthma. When people 

exercise, they often breathe rapidly through their mouth instead of allowing their nose to 

warm and humidify the air. The cold, dry air that reaches the bronchial tubes can trigger 

breathing difficulties within five to 15 minutes after starting exercise and may occur for 

several minutes after stopping.  

ñAllergies and asthma are serious diseases and thatôs nothing to sneeze at. 

Misdiagnosis and inappropriate treatment can have serious health consequences,ò said 

(Your Name). ñBoard-certified allergists are the best-trained health professionals to 

perform allergy testing and treat allergic diseases effectively so that people with asthma, 

allergies or EIB should be able to work, exercise and sleep well at night without 

symptoms.ò  

Allergists work with other healthcare professionals to conduct free screenings at 

shopping malls, civic centers, health fairs and other locations throughout the country. 

The screenings also offer people already diagnosed the chance to see if their condition 

is under control. 

During a screening, adults complete a Life Quality (LQ) Test developed by 

ACAAI. Children under age 15 take the Kidsô Asthma Check that allows them to answer 

questions themselves about breathing problems and another version is available for 

parents of children up to 8 years of age to complete on their childôs behalf. Questions on 

allergies also are included. 
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To screen for asthma and EIB, participants take a lung function test that involves 

blowing into a tube. All participants meet with an allergist to determine if they should 

seek a thorough examination and diagnosis for any of the conditions. 

Teva Respiratory supports the Nationwide Asthma Screening Program. 

About ACAAI 

ACAAI is a professional medical organization of more than 6,000 allergists-

immunologists and allied health professionals, headquartered in Arlington Heights, Ill. 

The College fosters a culture of collaboration and congeniality in which its members 

work together and with others toward the common goals of patient care, education, 

advocacy and research. ACAAI allergists are board-certified physicians trained to 

diagnose allergies and asthma, administer immunotherapy, and provide patients with 

the best treatment outcomes. For more information and to find relief, 

visit www.AllergyandAsthmaRelief.org. Join us on Facebook and Twitter. 

# # # 

 

 

 

 

http://www.acaai.org/allergist/Pages/default.aspx
https://www.facebook.com/TheACAAI
https://twitter.com/ACAAI
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SAMPLE NEWS RELEASE ï AFTER THE SCREENING 

 

 
        For further information 
contact: 
        (Your Name) 
        (Your Telephone) 
 
 

FREE SCREENINGS REFER (NUMBER) 
FOR AN ASTHMA DIAGNOSIS 

 
(Your City, State, Date) ï Area allergists conducted free asthma and allergy 

screenings on (date) at (location). Of the (number examined) adults and children 

screened, (number) participants were referred for diagnosis. 

 The free screenings were conducted as part of the Nationwide Asthma Screening 

Program to promote early detection and effective treatment of asthma and nasal 

allergies. The program is sponsored by the American College of Allergy, Asthma and 

Immunology and supported by Teva Respiratory. 

 ñAsthma and allergies are serious diseases and they should be treated that way,ò 

(Your First& Last Name), MD said. ñThe screening program is an important step to 

help people realize they donôt have to make lifestyle compromises if they have asthma 

or allergies ï they can work and play all day and sleep well at night. An allergist can find 

the source of your suffering and stop it.ò 

 More than 25 million Americans have asthma, which can include coughing, chest 

tightness, wheezing or shortness of breath. Its exact cause is unknown, but an asthma 

attack can be triggered by allergens such as pollen, dust and animal dander, certain 

drugs and food additives, viral respiratory infections or physical exertion. Nasal 

allergies, also called hay fever or allergic rhinitis, often trigger asthma symptoms and 

affect 10 to 30 percent of adults and up to 40 percent of children. Exercise-Induced 

Bronchoconstriction (EIB) affects 80 percent to 90 percent of those with asthma and 10 

percent of the general population. 

 More information about asthma is available by calling (include your phone 

number or the number of a local organization). 

Mail, email or hand deliver immediately after the completion of your screening program. 
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SAMPLE PUBLIC SERVICE ANNOUNCEMENT (PSA) LETTER TO MEDIA 
 
 

Mail, email or hand deliver the following letter to: radio/television program directors or 
public service directors. 

 
Dear (Name): 
 
A cough. Wheezing. Shortness of breath. Sneezing or itchy eyes.  
  
Anyone who has these symptoms ï whether they happen frequently, seasonally, just at 
night or during exercise ï might be at risk for asthma or nasal allergies.  
 
Allergists from the American College of Allergy, Asthma and Immunology (ACAAI) will 
offer free screenings for asthma and nasal allergies at about 100 locations across the 
country to help adults and children find out if these conditions might be causing their 
symptoms. (City)-area allergists will conduct free screenings on (date and time) at 
(location) as part of the national public service campaign. 
 
The Nationwide Asthma Screening Program also includes a special initiative to reach 
people who have difficulty breathing during or immediately after exercise and may have 
a condition called exercise-induced bronchoconstriction (EIB). 
 
We hope you can help us raise awareness of this important public service campaign. 
More information on asthma, allergies and EIB is available at 
www.AllergyAndAsthmaRelief.org. The site also offers an online self-test for those who 
cannot make it to a screening. 
 
Enclosed are 30- and 15-second public service announcements for your use. I will 
contact you soon to determine your interest in airing a public service announcement 
about asthma and the free screening program. In the meantime you can reach me at 
(your phone number).  
  
Thank you, 
 
 
 
(Doctorôs name) 
Screening Coordinator 
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TELEVISION OR RADIO PUBLIC SERVICE ANNOUNCEMENT 
30-SECOND ANNOUNCER-READ SCRIPT 
 
 
SPONSOR: AMERICAN COLLEGE OF ALLERGY, ASTHMA & IMMUNOLOGY 
 
TOPIC: FREE ASTHMA AND ALLERGY SCREENING 
 
LENGTH: 30 SECONDS 
 
ANNOUNCER: 
 
ADULTS AND CHILDREN WITH SYMPTOMS OF ASTHMA SUCH AS WHEEZING, 
COUGHING OR SHORTNESS OF BREATH CAN FIND OUT IF THEY ARE AT RISK 
FOR THE CONDITION THROUGH THE NATIONWIDE ASTHMA SCREENING 
PROGRAM. YOU ALSO CAN SEE IF A RUNNY NOSE OR ITCHY EYES MIGHT BE 
NASAL ALLERGIES. ALLERGISTS WILL HOLD FREE SCREENINGS ON (DATE) 
FROM (TIME) TO (TIME) AT (LOCATION). FOR MORE INFORMATION, CALL 
(LOCAL TELEPHONE NUMBER).
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TELEVISION OR RADIO PUBLIC SERVICE ANNOUNCEMENT 
15-SECOND ANNOUNCER-READ SCRIPT 
 
 
SPONSOR: AMERICAN COLLEGE OF ALLERGY, ASTHMA & IMMUNOLOGY 
 
TOPIC: FREE ALLERGY AND ASTHMA SCREENING 
 
LENGTH: 15 SECONDS 
 
ANNOUNCER: 
 
ARE YOU OR YOUR CHILD SNEEZING OR WHEEZING? FREE ASTHMA AND 
NASAL ALLERGY SCREENINGS ARE BEING OFFERED BY AREA ALLERGISTS ON 
(DATE) FROM (TIME) TO (TIME) AT (LOCATION). FOR MORE INFORMATION, CALL 
(LOCAL TELEPHONE NUMBER). 
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ASTHMA FACTS 

 

¶ Asthma is a chronic inflammation of the lung airways that causes coughing, chest tightness, 
wheezing or shortness of breath. 

 

¶ More than 26 million Americans have asthma; 7 million are under 18.  
 

¶ Asthma mortality is almost 4,000 deaths per year. 
 

¶ Patients with asthma reported 13.9 million visits to a doctorôs office and 1.4 million visits to 
hospital outpatient departments. 

 

¶ Asthma results in 456,000 hospitalizations and 2.1 million emergency room visits annually. 
 

¶ Asthma is the most common chronic illness in childhood, accounting for 10.5 million missed 
school days each year. It also accounts for 14.2 million lost work days for adults. 

 

¶ The estimated economic cost of asthma is $20.7 billion annually.  
 

¶ Direct medical expenditures associated with asthma, including hospital care, physiciansô 
services and medications, are estimated at $15.6 billion annually. 

 

¶ Indirect medical expenditures, including decreased worker productivity and lost work days 
for adults suffering from asthma or caring for children with asthma, and other losses total 
$5.1 billion annually. 

 

¶ The greatest rise in asthma rates is among black children with an almost 50 percent 
increase from 2001 through 2009. 

 

¶ Triggers that can initiate an asthma attack include allergens such as pollen, dust, animal 
dander, drugs and food additives, as well as viral respiratory infections and physical 
exertion. 

 

¶ Asthma is often hereditary. 
 

¶ Weather conditions such as extremely dry, wet or windy weather can worsen an asthma 
condition. 

 

¶ Effective asthma treatment includes monitoring the disease with a peak flow meter, 
identifying and avoiding allergen triggers, using drug therapies including bronchodilators and 
anti-inflammatory agents, and developing an emergency plan for severe attacks. 

 

¶ There are two types of asthma medications: long-term control and quick-relief medications. 
Long-term control medications are preventive, taken daily to achieve and maintain control of 
asthma symptoms. Quick-relief medications are used to treat asthma attacks. They relieve 
symptoms rapidly and are taken on an as-needed basis. 

 

¶ One of the most effective medications for controlling asthma is inhaled corticosteroids, which 
are anti-inflammatory medications. Taken early and as directed, these well-tolerated and 
safe medications can improve asthma control and normalize lung function.  

 

¶ Immunotherapy or allergy shots should be considered if asthma is triggered by exposure to 
unavoidable allergens, or if symptoms occur three days a week and more than two nights a 
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month. The shots are especially helpful when symptoms occur year-round or are not easily 
controlled with medication. 

 

¶ Allergists are the medical specialists with the most expertise in treating asthma. An allergist 
can find the source of your suffering and stop it. To find an allergist, visit 
http://www.AllergyAndAsthmaRelief.org.

http://www.allergyandasthmarelief.org/
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NASAL ALLERGY FACTS 
 

¶ Allergic rhinitis, often called hay fever, is a common condition that causes symptoms such 
as sneezing, stuffy nose, runny nose, watery eyes and itching of the nose, eyes or the roof 
of the mouth. 
 

¶ These nasal allergies are estimated to affect approximately 50 million people in the United 
States, and its prevalence is increasing affecting as many as 30 percent of adults and up to 
40 percent of children. 
 

¶ 16.9 million adults and 6.7 million children have been diagnosed with hay fever in the last 
year. 

 

¶ More than 13.4 million visits to physician offices, hospital outpatient departments and 
emergency departments were due to allergic rhinitis. 

 
¶ Allergic rhinitis can be seasonal or perennial. Symptoms of seasonal allergic rhinitis occur in 

spring, summer and/or early fall. They are usually caused by allergic sensitivity to pollens 
from trees, grasses or weeds, or to airborne mold spores. People with perennial allergic 
rhinitis experience symptoms year-round. It is generally caused by sensitivity to house dust 
mites, animal dander, cockroaches and/or mold spores. Underlying or hidden food allergies 
rarely cause perennial nasal symptoms. 

 

¶ Once diagnosed, allergic rhinitis treatment options are: avoidance, eliminating or decreasing 
your exposure to the irritants or allergens that trigger your symptoms, medication and 
immunotherapy (allergy shots).  

 

¶ Immunotherapy (allergy shots) helps reduce hay fever symptoms in about 85 percent of 
people with allergic rhinitis. 
 

¶ Allergic diseases, which include asthma, are the fifth most prevalent chronic diseases in all 
ages, and the third most common in children. 

 

 

 

http://www.acaai.org/allergist/allergies/Types/dust-allergy-information/Pages/default.aspx
http://www.acaai.org/allergist/allergies/Types/dust-allergy-information/Pages/default.aspx
http://www.acaai.org/ALLERGIST/ALLERGIES/TYPES/PET-ALLERGIES/Pages/default.aspx
http://www.acaai.org/allergist/allergies/Types/Pages/cockroach-allergies.aspx
http://www.acaai.org/allergist/allergies/Types/Pages/mold-allergies.aspx
http://www.acaai.org/allergist/allergies/Types/food-allergies/Pages/default.aspx
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